GROWEFL FLORIDA COMPANIES TO WATCH 2026

Entry #: 0001

Category
INSTRUCTIONS
Company Legal Name

Company Name as you would like it
to appear in marketing materials

Highest Ranking Official First Name
Highest Ranking Official Last Name
Highest Ranking Official Title
Highest Ranking Official Email

Highest Ranking Official Direct
Phone

Highest Ranking Official Direct
Mobile Phone

Highest Ranking Official LinkedIn
URL

Company Headquarters
Address

City

State

Zip Code

Headquarters County
Company LinkedIn URL
Company Website URL

TAKE A MOMENT TO SAVE NOW!

About the Company

GrowFL Florida Companies to Watch



Company Description

Does the company have multiple
owners?

If yes, please enter the names and
email addressses of additional
owners/founders below.

Year Company Founded

What year did the highest ranking
official (HRO) assume that role?

Which of the following best
describes your company's primary
business?

What is your company's 9-digit
federal employment identification
number?

What is your company's 6-digit
NAICS code?

What is your company's legal form?

Is your company privately owned
and operated?

Is your company a frachise?
Describe your franchise

Is your company 5
owned by one of th
Check all that apply.

Please select the race or ethnicity
with which the highest ranking
official (HRO) most closely
identifies. (Optional)

Is your company 51% or more
owned by another company?

Please describe the ownership
structure.

Number of company locations in
the state of Florida in 2025




Number of company locations
outside the state of Florida in 2025

What is the square footage of your
Florida location:

TAKE A MOMENT TO SAVE NOW!
PEOPLE RESOURCES

Full-time W-2 Employment by Year
FT 2022

FT 2023

FT 2024

FT 2025 (Actual)

FT 2026 (Projected)

Part-time W-2 Employment by Year
PT 2022

PT 2023

PT 2024

PT 2025 (Actual)

PT 2026 (Projected)

TAKE A MOMENT TO SAvL. 'O .
FINANCIAL INFORMATION SECTION

ENTER YOUR COMPANY’S TOTAL ANNUAL GROSS REVENUE, INCLUDING SALES RECEIPTS OR WORKING
CAPITAL FROM INVESTORS OR GRANTS.

Revenue 2022 $
Revenue 2023 $
Revenue 2024 $
Revenue 2025 (Actual) $

Revenue 2026 (Projected) $



Of the revenue indicated above for 2025, describe the percentage of revenue that comes from the three
sources below. These three answers should total 100%

% Revenue from Sales/Receipts:
(e.g., 90)

% Revenue from Grants: (e.g., 10)

% Revenue from
Equity/Investment: (e.g., 0)

Explain the strategy behind your
revenue mix. If you rely on grants
or equity, how are these being used
to scale toward long-term
profitability through sales?

TAKE A MOMENT TO SAVE NOW!
ESSAY SECTION
Growth Strategy & Pivotal Moments

Every "Company to Watch" has a
turning point. Describe up to three
pivotal moments (e.g., a strategic
shift, a major customer loss/gain,
or an acquisition) that transformed
your trajectory. How did these
events prove your company'’s
resilience and set the stage‘ici™C
growth we see in your cyf7ent
financials?

Market Edge & Innove. '~ .

Describe your company's 's¢ ‘et
sauce' or unique market edge.
Whether it is protected by patents
and trademarks, or driven by a
proprietary process, specialized
technology, or a unique niche,
explain how this innovation makes
it difficult for competitors to win
over your customers. How does this
edge ensure your growth is
sustainable?

Of the revenue indicated above for 2025, describe the percentage of revenue that comes from the three
sources below. These three answers should total 100%



Culture & Team Ownership

How do you move beyond standard
employee benefits to foster a
culture where team members feel a
sense of ownership? Provide a
specific example of how your
investment in employee
development or your internal

culture directly contributed to a
recent business success. (Exclude
standard health/retirement
benefits unless they are truly
unique).

Community Impact Beyond the Check

Describe how your company
enriches the Florida community
through your core business
operations, skills-based
volunteering, or specialized
partnerships. Aside from financial
donations, how is your company’s
success a "win" for your local or
regional area?

Future Roadmap & Scaling

What is your primary focus for the
next 24 months? Outline your
strategy for entering new ndiiigpts
launching products, or expanding
your reach. How will £)€'s vision leac
to significant incregl es in ydur
Florida-based headct nté 'nd
revenue?

TAKE A MOMENT TO SAVE NOW!
CONFIDENTIALITY AND PROPRIETARY RIGHTS DISCLOSURE

MAY WE PUBLISH YOUR FULL-TIME
EQUIVALENT EMPLOYEE COUNTS?

MAY WE PUBLISH YOUR FINANCIAL

GROWTH AS YEAR-TO-YEAR

PERCENTAGES?

DESCRIBE ANY CONFIDENTIAL INFORMATION

CONFIDENTIAL INFORMATION





